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More Than “Adding Friends”

Sales Through Social Networking
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SOCIAL MEDIA IS REDEEINING
MARKETING—



WHAT IS SOCIAL MEDIA MARKETING?
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The use of internet technology,
combined with social interaction.

e to create value

* to enlarge your audience
 to tell your story

* to help generate business
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Social Media Marketing:

> Reaches into Buying Cycles & Generates Sales
> Establishes & Builds Thought Leadership

> Elevates & Personalizes Your Brand

> Allows Your Business to Listen

> Builds Trust & Engagement with Your Customers
> Solves Customer Service Challenges

> Improves Search Engine Rankings

> |Increases Media Coverage

> Jump Starts Your Word-of-Mouth Advertising
> Builds A Community Around Your Brand

> Attracts Better Stakeholders & Employees

> |s FUN to Implement!
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MARKETING HAS CHANGED

Marketing has changed.

“Today, marketing is about
engaging with communities and

delivering products and services
with stories that spread.”

— Chris Brogan




WEARIS SOCIALMEVIAIMARKEFING:

So, what’s the fundamental
difference between

social media marketing
and marketing?
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PUSH VS. PULL

Push vs Pull

Traditional marketing uses push tactics,
such as cold calls and TV commercials
to interrupt customer’s attention.

Social media marketing uses pull tactics
based on behavior to engage when and
how consumers want.




THE “NEW"” MARKETING 00 .

“First, ten.”

“This in two words, is the secret
of new marketing.”

— Seth Godin




THE “NEW"™ MARKETING 00 .

vouu  “EFjnd 10 people”
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‘10 people who trust you/respect you/
need you/will listen to you...”

“Those 10 people need what you have
to sell, or want it. And if they love It,
you win.”




THE “NEW"™ MARKETING utah
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“If they love it, they will each find you
10 people. (or a hundred, or a thousand, or perhaps just 3)

Repeat. This approach changes the
posture and timing of everything you do.”




WHEN DOES
“ONLINE MARKETING"™
BECOME
“SOCIAL MEDIA”™ MARKETING?



EACH MOMENT
SOMEONE “PULLS".



co

Social Media Marketing Strategy

Online Engagement Continuum
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co

Social Media Marketing Strategy

Online Engagement Continuum

website
(static content)
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TRADITIONAL WEBSITES
ARE IMPORTANT, BUT NO LONGER
THE COMPLETE ANSWER.



Social Media Marketing Strategy

Online Engagement Continuum

website
(static content)

blogsite

(dynamic content)
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BLOGGING

A blogsite can build trust.
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BLOGGING

A blogsite can engage your audience.
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BLOGGING

A blogsite can reach into the
buying cycle.
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BLOGGING co .

A blogsite can reach into the
buying cycle.




A blogsite can establish you as a
thought leader.




BLUGGING

A blogsite can establish you as a
thought leader.




BLOUGGING

can establish you as a
thought leader.




BLOGGING

A blogsite can establish you as a
thought leader.
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Social Media Marketing Strategy

Online Engagement Continuum

website
(static content)

blogsite

(dynamic content)

©2009 Cowork Utah - Content herein protected by strict copyright law. Reproduction prohibited without written consent.




Social Media Marketing Strategy

Online Engagement Continuum

(test ideas, drive traffic to blogsite, etc.)

microblogging

website
(static content)

Cwikker

blogsite

(dynamic content)
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MICROBLOGGING co .

At last count, there were over 100
microblog-related tools.

LWIGCGES!




MICROBLOGGING
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MICROBLOGGING co

L Ll e

i

eSchwartz call 1800jethlue

and an agent can assis

g i il IR

e

s e T ST o i 26 s

P ST T i P

ape@r3

oan s o amn

i
n




MICROBLOGGING
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MITSTAE COVMANS TICHNOLDEY ImamvanoN  wavEne

CEQs' Take on Twitter
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“| tweet
about
industry
insights that
others are
receptive to.”
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“Twitter
builds
company
culture, and
gives our
customers
insights
into it.”
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CEOs Tabe on Twine $0» Tl eeene e ehowe

“l can
release new
ideas and
features
and get
el immediate
Posade ToMer vont i fon Verew & weaw taour o TasCrone feedbaCK.”
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CEOs Tabe on Twinwe

“Il tweet to
demonstrate
the human
side of
leadership.”
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“l engage the
industry
using any
technology
that gives
the greatest
reach.”







10:48 AM

65 secs

ROJA: 12-3PM@Media Park-12312 W
Olympic Bivd 6:30-8:30PM@Eagle Rock-
4372 Eagle Rock Bivd; 10PM-2AM@ The Brig-
Abbot Kinney and Palm in Venice

" Doug Hasl...[DougH] 2 mins

@tdefren’s back in the SHIFT office, &
working some voodoo on my sciatica to
remind me I'm older than he is. No fair.

SOCIAIL
sl Social Media Club & 2mim

SMC events happening TONIGHT: Boston,
Denver, Portland, Seattle & San Francisco




Cwitter

@theanamcara we only have 1
twitter feed as far as | know.
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WHEN.  Thursday, December 11th
TIME  8:00pem - B:00pm <orme A o
‘WHERE: Cowork Utah in Orem

WHAT Stimuising Corversation, Brick Oven Pizrs & Drinks,
Twitier Experi User Panel Discussion and O848

COSET FREE

BOHEDULE  8c00pm-7:00pm, Food & Mingle
TO0pm-T458pm. Expert User Panel Discusshon
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COWORK UTAH

600 uniqgue hits to the site in the
week following the video postings.




“Hi. Is this Jack?”
“Keith McCord here from
KSL Channel 5.”




Social Media Marketing Strategy

Online Engagement Continuum

(test ideas, drive traffic to blogsite, etc.)

microblogging

website
(static content)

Cwikker

blogsite

(dynamic content)
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Social Media Marketing Strategy

Online Engagement Continuum

(test ideas, drive traffic to blogsite, etc.)

microblogging

website
(static content)

Cwikker

blogsite support

d ' tent :
(dynamic content) 'fﬂll TH|]E
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Will it blend?




Utah Valley Women’s Expo
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Utah Valley Women’s Expo
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Utah Valley Women’s Expo
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Utah Valley Women’s Expo
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Utah Valley Women’s Expo




Social Media Marketing Strategy

Online Engagement Continuum

(test ideas, drive traffic to blogsite, etc.)

microblogging

website
(static content)

Cwikker

blogsite support

d ' tent :
(dynamic content) 'fﬂll TH|]E

opt-in email campaigns
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Social Media Marketing Strategy

Online Engagement Continuum

(test ideas, drive traffic to blogsite, etc.)

microblogging social networks

website
(static content)

Cwikker

blogsite support

d ' tent :
(dynamic content) 'fﬂll TH|]E

opt-in email campaigns
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Social Media Marketing Strategy

Online Engagement Continuum

(test ideas, drive traffic to blogsite, etc.)

microblogging social networks

website "
(static content) Cwikker

blogsite support

(dynamic content) :
Yougl/lil: Linked [T}

opt-in email campaigns
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Social networks are not a
place to simply broadcast
your message...

But they’re a great
place to tell a story.




SOCIAL NEFTWORKING
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SOCIAL NEEWORKING




SOCIAL NEEWORKING




SOCIAL NEFTWORKING
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SOCIAL NEEWORKING

Facebook “applications” can reach into buying cycles.




Social Media Marketing Strategy

Online Engagement Continuum

(test ideas, drive traffic to blogsite, etc.)

microblogging social networks

website k _
(static content) Cwikker custom-branded

social network

blogsite support .
- ]."-Im o
(dynamic content) . .
Yougl/liL: Linked [T}

opt-in email campaigns
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CUSTOM SOCIAL NETWORKS

A custom-branded social network allows members of the
commuhnity YOU’VE built to better engage with each other.
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CUSTOM SOCIAL NEEWORKS
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CUSTOM SOCIAL NETWORKS
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CUITUIMT SUCIAL INEEVWUKRNAS

The Karate CyberDoj
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Value:

> inceased trust
> more awareness
> more referrals
> pbusiness growth

Value
of Each
Customer

Level of Engagement
Number of Places Touched Along Continuum

©2009 Cowork Utah - Content herein protected by strict copyright law. Reproduction prohibited without written consent.




TODAY!

Mindset:

Listen & Learn

> Subscribe to: chrisbrogan.com
sethgodin.typepad.com

> Start (thoughtfully) using Twitter

Ideas:

Clarify Your Message & Your Story
Gather & Develop Content with Value

Tools:

Begin a “Dialog” Through Blogging & Facebook
Use Twitter (thoughtfully) as a Conduit
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www.coworkutah.com
jack@coworkutah.com

> WwWork
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